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Press Release on February 29, 2024 (Revised)

HKPORI releases findings of
“POP Panel” online instant survey on the Budget

Errata

Due to technical errors in data processing, some slight errors have occurred in the sample size and
survey findings reported in the original release. The number of respondents aged 18 or above used in
our analysis should be 2,409 instead of 2,412. Respondents’ satisfaction rate with the Budget should
be 19%, dissatisfaction rate 53%, giving a net satisfaction of negative 34 percentage points, and the
average satisfaction rating should be 37.2 marks. We sincerely apologize for these mistakes.

Special Announcement

The Hong Kong Public Opinion Research Institute (HKPORI) has introduced an open-ended
question to this year’s online instant survey on the Budget, to explore the reasons behind
respondents’ satisfaction and dissatisfaction with the Budget. The survey ended at 9am this morning.
More than 1,700 open-ended responses have been received, and they are now uploaded onto our
“HKPORI Poll Data Enquiry System” for interested parties to download at a discounted price of
$200, extra half price for HKPORI members. As of today, raw datasets of open-ended answers from
three surveys are available for download from our data enquiry platform, and citizens can carry out
analysis on their own. HKPORI requires all data acquirers to pledge that they will not transfer or
resell the information to anyone. For enquiries, please email to enquiry@pori.hk.

Abstract

After Financial Secretary Paul Chan had given his Budget Speech yesterday, HKPORI invited “POP
Panel” members to participate in an online instant survey on the Budget by email on the same day.
Our survey began at about 1:30 pm yesterday, and ended at 9 am today, which has successfully
interviewed 2,412 “POP Panel” members. To increase the comparability with results over the years,
analysis of the panel online survey only focused on the sample from 2,409 respondents aged 18 or
above, while the results from respondents aged 12 to 17 will be released in due course.

Results of online survey show that after excluding those respondents who said they did not have any
knowledge of the Budget, 19% said they were satisfied with it (including those who opted for
“somewhat satisfied” and “very satisfied”), 53% were dissatisfied (including those who chose
“somewhat dissatisfied/not quite satisfied” and “very dissatisfied”), giving a net satisfaction rate of
negative 34 percentage points. On a scale of 0-100, the average rating is 37.2 marks. The results
show that people’s appraisal of this year’s Budget is worse than that of last year.

When including the samples from respondents aged 12 to 17, the success rate of this online panel
survey is 3.2%. The maximum sampling error is +/-2.0% at 95% confidence level.



Contact Information

Date of survey : 28-29/2/2024
Survey method : “POP Panel” online survey
Target population :  POP Panel members, including Hong Kong People Representative Panel

(probability-based panel) and Hong Kong People Volunteer Panel
(non-probability-based panel)

Sample size!!) ;2,412

(including 2,409 respondents aged 18 or above and 3 other respondents)
Success rate o 32%
Sampling error'" : Sampling error of percentages not more than 2.0% at 95% conf. level
Weighting method :  Rim-weighted according to 1) gender-age distribution, educational attainment

(highest level attended) distribution and economic activity status distribution
of the Hong Kong population from the Census and Statistics Department; 2)
appraisal of political condition and political inclination distribution from
regular tracking telephone surveys.

[1] All error figures in this release are calculated at 95% confidence level and assuming all samples were obtained
through random sampling. “95% confidence level” means that if we were to repeat a certain survey 100 times with
different random samples, we would expect 95 times having the population parameter within the respective error
margins calculated. Because of sampling errors, when quoting percentages, journalists should refrain from reporting
decimal places, whereas one decimal place can be used when quoting rating figures.

Latest Figures

People’s rating of this year’s Budget is summarized below:

Please rate on a scale of
0 to 100 your extent of
satisfaction with the
Budget this year, with 0

Online survey

indicating very

dissatisfied, 100

indicating very satisfied 2021 2022 2023 2024 %€

and 50  indicating (n=3,848) (n=3,400) (n=3,637) n=2,409
( )

half-half. How would
you rate the Budget this
year? 1%

Mean 325 49.6 525 37.2

[2] The n reported here are the sample sizes of the survey, but only those who “have some knowledge of the contents of
the Budget” were asked this question.

People’s satisfaction figures with this year’s Budget are summarized below:

Overall, how satisfied or Online survey
dissatisfied are you with 2021 2022 2023 2024 4
the Budget this year? (n=3,848) (n=3,400) (n=3,637) (n=2,409)
Very satisfied 1% 5% 5% 6%
Somewhat satisfied 16% 31% 28% 13%
Half-half 22% 34% 35% 25%
Somewhat dissatisfied / 17% 14% 19% 26%




Not quite satisfied
Very dissatisfied 44% 13% 12% 27%
Don’t know / hard to say 0% 3% 2% 3%
Net satisfaction -43% 9% 1% -34%
Mean value 2.1 3.0 2.9 2.4

[3] The n reported here are the sample sizes of the survey, but only those who “have some knowledge of the contents of

the Budget” were asked this question.
[4] The mean value is calculated by quantifying all individual responses into 1, 2, 3, 4, 5, marks according to their

degree of satisfaction, where 1 is the lowest and 5 the highest, and then calculate the sample mean.

After excluding those respondents who said they did not have any knowledge of the Budget, 19% of
the respondents said they were satisfied with it (including those who opted for “somewhat satisfied”
and “very satisfied”), 53% were dissatisfied (including those who chose “somewhat dissatisfied/not
quite satisfied” and “very dissatisfied”), giving a net satisfaction rate of negative 34 percentage
points. The mean score is 2.4, meaning people’s satisfaction with this year’s Budget is between

“quite dissatisfied” and “‘half-half” in general.

Moreover, on a scale of 0-100, the average rating is 37.2 marks. The results show that people’s
appraisal of this year’s Budget is worse than that of last year.



Qualitative Opinion Data Analysis

HKPORI included one open-ended question in its online instant survey on the Budget, in which
respondents were asked to explain the reasons of their satisfaction/dissatisfaction with the Budget.
We divided all 1,708 responses to the open-ended questions collected into two groups, namely
positive and negative reasons. These responses were subjected to word segmentation using
“PyCantonese”. Unmeaningful words or words that appear only once, punctuations and 1-letter
words were then removed. Finally, around 50 words that appeared most frequently in the raw
samples were selected in each group for the generation of word clouds using “HTMLS Word Cloud”
(available in Chinese only). Readers shall note that there are fewer than 50 words in the word cloud
of positive responses due to limited number of words that appeared at least twice.

The following shows the word cloud of people’s positive responses, namely, reasons for people’s
satisfaction with the Budget:

= Bif \7‘A\THT’5

BHEE OIS S
m;?f’r FHUERTE
SEIEG I
Tﬁ@ﬁﬁ Tﬁi f }é_lT 7 )

PsE -
Lo




The following shows the word cloud of people’s negative responses, namely, reasons for people’s
dissatisfaction with the Budget:
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Looking at both word clouds, among positive responses, the most frequently mentioned and
interpretable words include “government” (E{JfF), “real estate market” (f£7), “stamps” (E[J{E), etc.,
while the most frequently mentioned and interpretable words among negative responses include
“fireworks” (f#4L), “economy” (£%77%), “waste” (EZ), etc. It seems to echo with our Al analysis
below.

In this part, we summarize the reasons collected using Perplexity Al. Both groups of positive and
negative responses were uploaded respectively to Perplexity Al with the prompt to “sort the content
into 3 categories”.

The following shows the summary of people’s positive responses, namely, reasons for people’s
satisfaction with the Budget:

1. Real Estate Market Impact

e Adjustments in stamp duties, mortgage calculation methods, and the cancellation of stress tests are
noted to have a positive impact on the real estate market, aiming to stabilize it and prevent further
decline.

e The government's decision to halt aggressive measures in the property market after ten years is seen as
a positive step that could positively influence market conditions in the future.

2. Stimulating the Economy

e The withdrawal of stamp duties for residential properties and the removal of various property-related
taxes are seen as measures that can stimulate the real estate market and boost the economy.

e The budget is praised for its balanced and practical approach, clear direction, and responsiveness to
citizen's demands, especially in areas like tax reforms and welfare enhancements.

3. Tax Relief and Reform

Positive feedback includes satisfaction with tax reductions, support for small and medium enterprises,
and measures like reducing tax exemptions to increase government revenue.
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e Support for middle-class individuals through tax relief measures like salary tax reductions and the
introduction of a progressive tax rate for high-income individuals is highlighted as beneficial.

The following shows the summary of people’s negative responses, namely, reasons for people’s
dissatisfaction with the Budget:

1. Criticisms of Economic Measures and Priorities

e Criticisms of misplaced priorities, such as spending on tourism promotion instead of addressing
fundamental issues.
e Concerns about the lack of a strategic plan to reposition and revive the Hong Kong economy.

o Criticisms of tax reductions perceived as insufficient and not effectively addressing financial pressures
on citizens.

2. Lack of Long-Term Planning and Impact on Citizens

Criticisms of short-sighted policies that do not address long-term economic challenges.
Dissatisfaction with the lack of aid for middle-class individuals and concerns about the impact on
basic living expenses.

3. Dissatisfaction with Resource Allocation and Policy Decisions

Criticisms of inadequate benefits for citizens, especially the middle and lower-middle class.
Concerns about wasteful spending on activities like fireworks and ineffective policies.

Lack of support for low-income individuals and failure to address economic challenges effectively.

Press Events Forecast for March 2024 (Tentative)

= March 5 (Tuesday) press release and figures update: PSI per Place of Birth

= March 12 (Tuesday) press release and figures update: PSI per Housing Type and Ownership

= March 19 (Tuesday) press release and figures update: Popularities of CE and SAR Government

» March 28 (Thursday) at 15:00, press conference: Popularities of Secretaries of Departments and
Directors of Bureaux

11



